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1997 1998 1999

Sales (in SFr. m) 44.2 34.1 98.5

Earnings from ordinary activities (in SFr. m) 5.3 3.0 18.1

Payroll 130 159 272

Highlights 1999

May IPO

May Output Deal with Artisan Entertainment

June Acquisition Team Holding

(80 percent of the shares)

October Cooperation with Paramount Pictures 

launched

December Highlight Intertechnology founded

(70percent of the shares)

Share price trend: 25,5 € (Issue price)

107,3 € (December 30, 1999)

159,0 € (February 29, 2000)

Key Highlight Figures and Activities
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Dear Shareholders, 

The last year of the millennium was the

most exciting year in the history of Highlight

Communications AG, founded as long ago

as 1983. And this was not just the case for

our Company, but for you as shareholders

and, needless to say, for our management,

too.

With the successful IPO on May 11, 1999 in

the Neuer Markt segment of the Frankfurt

Stock Exchange, our company now has

access to the capital market and with it a

new circle of shareholders. We would like

to thank you for your interest and confi-

dence in the Highlight Group, the parent

company being the publicly-listed Highlight

Communications AG.

Going public in the growth segment of Deut-

sche Börse AG was at the same time an

important step toward expanding Highlight

Group business activities. However, mar-

kets change, and companies should res-

pond flexibly if they want to maintain their

position and continue to grow.

✪ Strategic partnerships strengthen the

film business

In film, which is our core business area, we

succeeded in advancing our market posi-

tion as one of the most important independ-

ent film license traders in Austria, Ger-

many, and Switzerland – by concluding a

long-term output deal back in May 1999

with Artisan Entertainment, one of the most

successful independent film production

companies worldwide in 1999. Alongside

finalizing this superb deal, we acquired

additional top-rate marketable films; in both

cases, the chief focus of our purchasing

policy was on profitability and this will con-

tinue to be our approach.

We expanded our position not just in the

field of film-purchasing, but also in DVD and
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Preface by the Chairman 

Bernhard Burgener (42)
President of the Board
of Directors

Degree in Commerce,
active in the film in-
dustry since 1982; 
1983: founded Rain-
bow Video AG, Pratteln.
Shareholder and dele-
gate of the Board of
Directors since 1994,

President of the Board of Directors of Highlight Com-
munications AG, Pfäffikon since 1999.
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video marketing. In October 1999, we con-

cluded a strategically important sales co-

operation agreement with Paramount En-

tertainment GmbH. The alliance is already

scoring results that exceed our expecta-

tions.

Specifically in light of the increasingly

intense competition in the media business,

these activities in the film division helped us

to shore up an important base for expand-

ing our market position. Prices for film

license rights consistently rose last year, a

trend which will grow stronger in the

coming years, in part owing to the increas-

ed number of newcomers on the capital

market.

Given our existing library of film rights (pre-

sently covering over 750 titles), our output

deal with one of the shooting stars in the

film industry, and our management know-

how, we believe this market continues to

offer us excellent growth and earnings

opportunities without having to compro-

mise on our profit-oriented business policy.

✪ New business units secure additional

future growth

Apart from successfully expanding its film

business, Highlight Group locked into future

potential by establishing new growth areas.

In June 1999, Highlight acquired 80 percent

of the corporate shares of Team Holding

AG, and secured another high-earning sec-

tor for the future. Team Holding AG, market

leader in marketing sports events, has

acted as broker for all the exclusive and

worldwide contracts for the UEFA in

connection with the marketing of UEFA

Champion League rights. It is thus one of

the most professional sports marketing

companies world-wide. The stake means

we are well placed to cover the two most

interesting areas of the media industry –

feature films and football – and are ready 

to target and lock into future growth and

earnings potential.
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We will also be taking advantage of the

many opportunities offered by new technol-

ogies such as the Internet and multimedia.

In December 1999, we founded Highlight

Intertechnology AG, in which Highlight

Communications AG owns a 70-percent

interest. This company comprises the

nucleus of our “new business” division,

called such, which will achieve further cor-

porate and profit growth by bringing a com-

bination of media and Internet technology

to bear.

✪ Swifter expansion as an entertainment

group

The Highlight Group has, by way of these

new partnerships and acquisitions, chan-

ged from a pure media rights company into

an entertainment group with strong links to

the new media. We have created something

unique amongst the companies listed on

Neuer Markt. The group is divided into

three divisions: film, sport and new busi-

ness.
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We have gained a wealth of experience in

the entertainment field, as is manifest in the

Highlight Group’s superb achievements to

date. The long-standing experience of the

staff and Board of Directors at Highlight

Communications AG, enable us to identify

trends at an early date, fully explore new

markets, and introduce eye-catching prod-

ucts swiftly. We will continue to utilize our

edge in know-how to the advantage of the

Highlight Group and its share holders.

Bernhard Burgener
President 
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The Board of Directors  

✪ Bernhard Burgener (42)

President of the Board of Directors

Degree in Commerce, active in the film

industry since 1982; 1983: founded Rainbow

Video AG, Pratteln. Shareholder and dele-

gate of the Board of Directors since 1994,

President of the Board of Directors of High-

light Communications AG, Pfäffikon since

1999.

✪ Andreas Fallscheer (36)

CEO Film Division

1983 founding member of the company

which preceded Highlight Communications

AG; set up the company operations in the

areas of license trading and in the whole

utilization chain. Also active on the video

market since the mid-1980s. Andreas Fall-

scheer was largely responsible for estab-

lishing the cinema utilization chain, and the

video/DVD and TV businesses. Vice Presi-

dent of the Board of Directors of Highlight

Communications AG since 1999.

✪ Marco Syfrig (39)

CEO Sports and New Business

Lawyer, 1993-7 tax consultant and partner

of ATAG Ernst & Young in Zurich (as of 1993);

as of 1997 partner and founding member of

Taxpartner AG, Zurich. From 1991 consul-

tant to Highlight Communications AG for

tax-related and financial affairs. Member of

the company’s Board of Directors since

November 1998 and delegate of the Board

of Directors since June 1999.

✪ Dr. Ingo Mantzke (39)

CEO / Investor Relations

Degree in Commerce, from 1987-9 with BHF

Bank; from 1989-91 received a grant for a

doctorate; from 1990-6 at KPMG Manage-

ment Consultant GmbH where he attained

the position of Senior Manager in the Finan-

cial Services Division; 1996-9: Director of

Deutsche Börse AG, responsible for con-

trolling and IR; from January 1999 Head of

Finances at the Deutsche Börse Group. In

February 1999 he was appointed to the

Board of Directors. CFO at Highlight Com-

munications AG since October 1999.

✪ Marc Conrad (39)

1992-8: Program Director and, as of 1994,

independent Deputy Manager of RTL, the

private TV station based in Cologne; 1999:

established production company typhoon

networks AG (Chairman of the Board: Prof.

Helmut Thoma) for cinema films, TV movies

and series. Member of the Board of Direc-

tors since 1999.

✪ Reinhold Camenzind (77)

Banker. 1968-72 general agent for Win-

terthur Versicherungen, Lucerne; since

1972 owner of one of the Swiss shopping

centers Mythencenter; 1994: acquired an

interest in Highlight Communications AG

and became a member of the Board of

Directors.



9Organigram of the Highlight Group

Highlight Film 
and Home Entertainment GmbH

Stockdorf, Germany

Rainbow Video AG
Pratteln, Switzerland

Joe’s Multimedia AG
Wil, Switzerland

Rainbow 
Home Entertainment GmbH

Vienna, Austria

Highlight Intertechnology AG
Pfäffikon, Switzerland

Team Holding AG
Lucerne, Switzerland

Team Football Marketing AG
Lucerne, Switzerland

T.E.A.M.Television Event
And Media Marketing AG

Lucerne, Switzerland

95,268%

100%

70%

80%

100%

100%

100%

100%

Management Company: Highlight Operations AG, Pfäffikon, Switzerland

Highlight Communications AG
Pfäffikon, Switzerland

Organigram of the Highlight Group 
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The Company 

In our reporting on business 1998, we

extensively described Highlight Communi-

cations AG as a company who sees its chief

expertise in utilizing the licenses for popu-

lar feature films in Austria, Germany, and

Switzerland, and its strengths in a thorough

and efficient utilization of the three viewing

methods: rental to cinemas, license trading

for TV, and video and DVD marketing. 

The increasing expansion of the Highlight

Group business divisions in business 1999

as a result of successful acquisitions and

alliances was taken into account during the

year by restructuring the organization in

terms of business divisions.

The Highlight Group is now arranged into

core business divisions: Film, Sport, New

Business, quite independent of their res-

pective form under company law.

The following organizational chart shows

how responsibilities are sub-divided:

In the following we would like to give you an

overview of the performance of individual

divisions. The consolidated figures for the

Group are then presented in the Board of

Director’s report.
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Film purchasing

TV license trading

Cinema

Video wholesale

Retail

Sports marketing

UEFA Champions

League

UEFA Cup Final

UEFA Super Cup

Live digitalization

Web TV

Multimedia

ShopNET

@ @ @ @ @

New Business 
Division 

Sports
Division 

Film 
Division 
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Film Division   

Home of the stars – Marlon Brando,
Donald Sutherland and Charlie Sheen in
“Free Money.”



Andreas Fallscheer (36)
CEO Film Division

1983 founding member
of the company which
preceded Highlight
Communications AG;
set up the company
operations in the areas
of license trading and
in the whole utilization
chain. Also active on

the video market since the mid-1980s. Andreas Fall-
scheer was largely responsible for establishing the
cinema utilization chain, and the video/DVD and TV
businesses. Vice President of the Board of Directors
of Highlight Communications AG since 1999.

One of our greatest strengths is the exploi-

tation of film rights throughout the entire

licensing chain from cinema, through video

and DVD, all the way to sales to TV stations.

This broad utilization offers far more profit

potential than were the films to be shown in

the cinema alone. And for this reason it is

enormously important to be present at all

levels of film right utilization. Our film divi-

sion thus encompasses the fields of cinema

screening, video & DVD, utilization of TV

rights, wholesale and retail sales.

✪ 1999 - record year even without TITANIC

Nobody expected that 1999 could rival the

incredible cinema success year of 1998

with its blockbuster TITANIC. The cinema

landscape still looked pretty grim when the

mid-year accounts were done. Cinema

owners were even facing a downturn in

numbers of movie-goers. And yet, lo’ and

behold: 1999 was “the most successful year

for cinema in the past 20 years” (Filmförde-

rungsanstalt).

149 million movie-viewers passed through

the ticket gate, just topping the figure for

the previous year (148.9 million). This

increase is no doubt largely due to 1999

movie highlights, the front-runners being

“Star Wars: Episode 1” (7.9 million viewers),

“Notting Hill” (5.4 million), “The Mummy”

(4.9 million), “The Runaway Bride” (4.8 mil-

lion) and “Matrix” (4.3 million).

✪ More invested in cinemas and films

There continues to be a gratifying climb in

the number of movie screens (4,651),

approx. 50 percent of which have resulted

from the spread in Mulitplex cinemas (27

new sites). In terms of the number of seats,

the increase is 42,000. The trend clearly

demonstrated that investments in the

cinema business continue – both on the

production side as well as in larger and

more modern theatres which do full justice

to the ongoing interest of the public in well-

made entertainment.

Film Division 16

Film Division 

Source: FFA

160

140

120

100

80

60

40

20

Market trend, cinema-goers (millions)

132.9
143.1 148.9 149.0

1996 1997 1998 1999

1.6

1.4

1.2

1.0

0.8

0.6

0.4

0.2

Market trend, cinema sales (DM millions)

1.314

1.469
1.600 1.581

1996 1997 1998 1999

Source: FFA



17Film Division 

✪ TV licensing – expansion through output

deals and select film purchasing

All TV licensing, that is the purchase of film

rights and the sale of these rights to TV sta-

tions, is handled by Highlight Communica-

tions AG in Pfäffikon, Switzerland. Our aim is

to purchase high-quality and commercially

successful films featuring popular stars –

films which appeal to a broad public. High-

light Communications possesses a large

asset in terms of all-round experience 

and competence thanks to long-standing

contacts with major international compa-

nies and independent film-makers.

In 1999, we were again able to tap the con-

tinuing popular demand for feature films by

German-language TV channels – and the

intensifying competition brought about by

new clients in the German-speaking market

impacted favorably on business.

As a matter of principle, we adhere to the

“cherry-picking” method so advocated by

license dealers. When buying films we do

not simply grab a package containing a

large number of productions; rather, we se-

lect individual films on a qualitative basis –

films that guarantee commercial utilization

potential. We base our day-to-day business

on an earnings orientation and a conserva-

tive policy as regards depreciation on the

licenses we have acquired.

Great action cinema with Harvey Keitel
and Matthew McConaughey – “U-571” at
movie theaters in 2000.

Birgit Baumeler (38)
Head of Internal 
Services, Film Division

Bachelor of Commerce.
Has been with High-
light Communications
AG for four years. In
charge of Internal Ser-
vices since 1998.

Kristina Dubin (31)
Managing Director 
of Film Purchasing in
Hollywood

Bachelor’s degree in
film from the University
of California Los Ange-
les (UCLA); from 1991-4
responsible for sales
and development with
a production company

in Hollywood; with Highlight Communications 
since 1994; Head of Acquisitions and Managing
Director of Film Purchasing since 1996, responsible
for maintaining contacts and is our presence in 
Hollywood.



In this way, we augmented our film library in

1999 with additional commercial films. We

purchased licenses from major studios, e.g.

“U-571” from Universal Pictures, as well as

from a select number of independent pro-

ducers, e.g. from Miramax, from whom we

procured the films “Highlander 4” with

Christopher Lambert and Adrian Paul, and

“Scary Movie – Scream if you know what 

I did last Halloween”, which is considered 

a movie tip even before its release in the

United States.

In May 1999, during the Cannes Film Festi-

val, we secured an output deal with Artisan

Entertainment. This cooperation is a mile-

stone for our company as it gives us full

access to the total annual production of this

well-known US company for the next three

years. According to present plans, the total

volume should comprise approx. 34 films

with production costs of about USD 600 mil-

lion. Artisan Entertainment has secured it-

self a place in film history with the success

of “Blair Witch Project” – never before had

an independent film achieved such com-

mercial success (US box office sales of

USD 140,474,000). The scheduled sequels to

the “Blair Witch Project” and further inter-

esting productions by this shooting star in

the industry will strengthen our library of

quality films.

Our next success was securing an output

deal with one of the most aspiring German

film production companies, ena-Film. ena-

Film made a strong name for itself with “Eis-

bär” for example – starring Til Schweiger

and Heiner Lauterbach.

In clinching such deals, Highlight Communi-

cation gains distinct advantages: working

together over time and winning trust in

each other gives us the opportunity to buy

Film Division 18

An hilarious send-up of the horror 
genre – “Scary Movie” will be coming
to movie theaters this year.



In 1999 Germany’s most popular plumber delighted
more than three million cinema-goers. The video/
DVD will be appearing at the end of March 2000.

19Film Division 

top productions for modest prices. But what

also helps to guarantee first-rate projects

for the future is the fact that these deals

allow us to strengthen valuable and direct

ties to film-makers and the pacemakers

within the industry.

In Highlight’s film division, business begins

long before movie-viewers get to enjoy the

film. It starts with the film purchase, pro-

gresses through license deals for different

levels of utilization, and concludes with the

sale of the film. Promising-looking produc-

tions are bought from marketing or produc-

tion firms or from studios. At this stage, the

project is little more than an idea, a script or

a treatment. Perhaps you get to know a

name or two on either side of the camera.

But everything else is vision and intuition.

Ascertain the future success of a project

from this rudimentary basis is the real forte

of our staffers in the film division of High-

light – and it is a domain in which they have

decades of experience. Judging a finished

film can be easier – especially if the film has

made a good box-office showing some-

where else. The really interesting projects

are usually purchased long in advance

however.

Apart from intuition, employees need in-

depth market knowledge in order to buy

productions with promising names on both

the international and German scene for

Highlight’s annual sales drives. Highlight

supplies Pay TV and Free TV networks with

established crowd-pullers. This valuable

asset forms the basis of Highlight Communi-

cation’s steadily-expanding film library.

The over 750 titles in the library offer such a

wide range in terms of variety and quality

that they perfectly match the needs of the

established TV stations. We take this as

strong confirmation of the accuracy of our

purchasing policy. Our long years of dealing

with license-sellers and TV networks aid us

in further expanding our good competitive

position in license trading. The results

prove we are right: in 1999 we had a super-

lative presence on German TV with over 80

films, most of them broadcast in prime-time.

Few other license providers managed such

a showing on German TV channels.

✪ Marketing to cinemas – highlights in

various genres

Our subsidiary, Highlight Film and Home

Entertainment GmbH in Stockdorf, near

Munich, handles marketing and sales of the

films we have purchased to cinemas. The

basis for successful marketing in cinemas

lies from awarding synchronizing and copy-

ing contracts to well-known studios,

through press work and marketing con-

Jasna Vavra (39)
Managing Director,
Cinema

Degree in Commerce.
After holding a position
in marketing with Ber-
telsmann, she joined
Highlight Film as Head
of Publicity in 1988. She
has held a managerial
position in the Cinema

Department since 1991. In 1999 she was appointed
Managing Director, Cinema.



Major stars are a firm fixture in Highlight films –
Oscar-prizewinner Gwyneth Paltrow in “Sliding
Doors”.

cepts, defining the graphic design of movie

posters and other advertising means, all the

way to agreeing on and devising the trailer,

TV spots etc. Since 1989, our subsidiary has

marketed over 50 films to cinemas. In busi-

ness 1999, four Highlight films premiered.

“Serial Lover”

Was the perfect start to the new year. The

French black comedy turned into a long-

running favorite and was an insider tip in

the German movie scene. Moreover, it did

even better than it did in France!

“Disturbing Behavior”

A sophisticated teen thriller lauded for its

pleasant spine-chilling and well thought-

out story.

“Star Force Soldier”

This USD 80 million production with Kurt

Russell in the main role appealed in its

exquisite sci-fi effects together with excit-

ing action scenes.

“Die Häupter meiner Lieben”

The filming of the bestseller from Germany’s

most popular whodunit author, Ingrid Noll,

featuring Heike Makatsch and Christiane

Paul in leading roles, was welcomed by

press and viewers alike. While many other

German films vanished from screens in next

to no time, “Die Häupter meiner Lieben”

became a critical success, attracting 

around 200,000 cinema-goers.

For the year 2000 we are planning to launch

even more new films. Look forward to the

following Highlight films at your local movie

theater:

“U-571”

Highlight is bringing you the latest highpoint

in a line of suspenseful submarine films

(“Das Boot”, “The Hunt for Red October”,

“Crimson Tide”): “U-571” with Matthew

McConaughey, Bill Paxton, Jon Bon Jovi

and Harvey Keitel. An action film full of grip-

ping drama.

“Blair Witch Project 2”

The mystery continues. With a budget of

US$ 18 million to continue and even surpass

the most successful story in recent years.

Film Division 20
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“Salsa & Amor”

By Joyce Bunuel. A romantic story with a

soundtrack to get you moving. Last year

everybody was talking about Buena Vista

Social Club, this summer be prepared to

start dancing the salsa. The script is the

work of Jean-Claude Carriere, author of

such masterpieces as “Ein Husar auf dem

Dach”, “Cyrano de Bergerac”, “Die Blech-

trommel” and “Belle de Jour.”

“Requiem for a Dream”

New directing talent Darren Aronofsky

(“Pi”) has come up with another film full of

urgency: “Requiem for a Dream”. Based on

a screenplay by cult author Hubert Selby

(“Last Exit Brooklyn”). With Jared Leo, 

Jennifer Conolly, Marlon Wayans, Ellen

Burstyn.

“Scary Movie – Scream if you Know What

I did Last Halloween”

A high-class send-up, but this time not by

the Zucker brothers. “Scary Movie –

Scream if you Know What I did Last Hallow-

een” is the ultimate work of cinematic art

for satire fans. The title says it all. Forget

what you already know about horror films.

Or rather DON’T forget it.

✪ The Licence Value Chain

1st utilization cycle 2nd utilization cycle

Free TV
Cinema
Video

To be negotiated

Free TV

To be negotiated

Pay TV

Around six months

Video/DVD
Sales/rental

Around 12 months

Cinema

Around six months
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“The Way of the Gun”

An hilarious black comedy directed and

with a screenplay by Chris McQuarrie (“The

Usual Suspects”) with Benecio del Toro and

Ryan Philippe.

“Soul Survivor”

A high-class teen psycho-thriller with an

unusually clever, gripping story.

✪ DVD/Video - another success factor in

the marketing chain

Apart from dealing in film licenses, we also

market films on DVD and video using both

films from our existing stock and from other

successful studios. This segment of busi-

ness is handled in Germany by Highlight

Film and Home Entertainment GmbH which

exclusively markets Highlight films, and in

Austria by Rainbow Home Entertainment

Wacky and unusual – the new German cult
film “Sonnenallee” by Leander Hauss-
mann, with Detlev Buck

2000 cinema highlights

Submarine drama with top stars

U-571

The terror returns

Blair Witch Project 2

Be prepared to start dancing this summer

Salsa & Amor

A nightmare tragedy by Darren Aronofsky

Requiem for a Dream

Enough to make you die laughing

Scary Movie – Scream if you know what I did 

last Halloween

A catastrophe comedy of the very best kind

The Way of the Gun

A clever teen thriller

Soul Survivor
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Gesellschaft mbH which sells all major DVD

and video labels to the Austrian market. In

the course of the business year, we also

acquired Rainbow Video AG in Pratteln

which is active in the Swiss market and

likewise sells all major DVD and video

labels in the Swiss region. Our main cus-

tomers are the large mail-order and retail

chains such as Bertelsmann, Karstadt,

Alpha and the German Videoring. Apart

from the very gratifying business perform-

ance, which resulted largely from a number

of blockbusters and in particular from the

boom in DVD, we were able to secure other

notable films for DVD and video use. For

example, we purchased the video and 

DVD rights for the two largest German-lan-

guage film productions in 1999: “Werner 3”

(2.7 million cinema viewers) and “Sonnenal-

lee” (2.2 million cinema viewers) The spe-

cial interest segment was successfully 

boosted by films such as “Everset” and

“Siegfried and Roy”, the spectacular IMAX

hit on the two popular showmasters.

The most important step in our targeted

expansion of DVD and video business in

Austria, Germany, and Switzerland was

made when we clinched a long-term selling

alliance with Paramount Pictures Interna-

tional in October, 1999. This cooperation

comes into effect at the start of 2000 and is

handled through Paramount Entertainment

GmbH. It provides for an exclusive arrange-

ment with one of the most successful video

and DVD sales companies and will secure

us further growth in the DVD/video market

in the future.

✪ Retail business – Joe’s is indisputably

the largest multimedia film chain in 

German-speaking Switzerland

Highlight Communications runs its retail

business in Switzerland through its subsid-

iary Joe’s Multimedia AG, based in Wil.

With the well established name of “Joe’s”,

this is the largest chain of video stores in

German-speaking Switzerland. It now has

39 branches and its clubs have over 140,000

members. These branches have been con-

ceived as “department stores for entertain-

An unusual cinema experience: special interest 
film “Siegfried & Roy – the Magic Box”, filmed in Imax
3D format.

Franz Woodtli (46)
Managing Director,
Video

Radio/TV electronics
engineer, with Rainbow
Video AG, Pratteln
since 1985, initially as
Head of Sales, and,
since the beginning of
the 1990s, Deputy Man-
aging Director in charge

of sales in Switzerland and Austria. The Highlight
Group’s Managing Director, Video/DVD since 1999.



ment” with the aim of satisfying customers.

The shop interiors are designed for families;

videos range from films for children all the

way to special interest films under the

motto: “The video store for the whole

family”. Our service includes not just a

regularly-published customer magazine

which supplies information on new videos

but also the fact that branches of Joe’s Mul-

timedia AG are centrally located in large

malls for customer convenience. In 21 of

our branches, you can shop round the clock

with rental and in part, vending machines. It

is important for us that our stores are man-

aged independently on site. This way, we

can keep abreast of the times and antici-

pate new trends in customer tastes and

behavior; this gives us an important basis

for further license purchases.

Film Division 24

Always a great crowd-puller. Joe’s Multi-
media Megastore in Basle.

Roy Häfliger (38)
Managing Director,
Retail

Degree in Commerce.
From 1986-7 Deputy
Head of Finance with a
Swiss industrial com-
pany. 1987-8 Deputy
Managing Director of
Finanz Treuhand Zu-
rich; from 1989 Manag-

ing Director of Resede Treuhand. Head of Finance
and Accounts/Administration for the Highlight Group
and Managing Director, Retail since 1990.



Joe’s Multimedia Megastore has a vast
selection of video games, CDs, videos
and DVDs.
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Of special note, the first Multimedia Mega-

store opened in Basle at the end of Sep-

tember 1998; with a total area of 1,000

square meters it has been at the forefront of

customer interest. There is a wealth of en-

tertainment available here (videos, CDs,

DVDs, videogames), otherwise unknown

outside Great Britain (Virgin Megastores)

and France (FNAC). Apart from Swiss

customers, the store has a large number of

customers from the German and French

commuter belts.

Rolf Lanz (49) 
Managing Director,
Retail

Freelance entrepre-
neur in the film industry
from 1982-92. Member
of the Management
Board of Joe's Multi-
media AG since 1992,
with responsibility for
marketing and sales

divisions. Member of the Board of Directors of Joe's
Multimedia AG since 1995.
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The new Sports Division currently consists

solely of the stake acquired in June 1999 in

Team Holding AG; Highlight Communica-

tions AG holds 80 percent of the shares in

the company. With the acquisition, Highlight

has acquired the most successful and pro-

fessional event marketing company in the

field of sports. 

Based in Lucerne, Team Holding AG acts 

as the holding company for the TEAM

group. Business operations are handled by

the Team Football and T.E.A.M. Marketing

subsidiaries. As at year-end, the TEAM

group had a payroll of approx. 90 staffers

from 14 nations.

★
★
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Sports Division 

Klaus J. Hempel (52)
President of TEAM

Degree in Commerce;
worked for Unilever
and Adidas for many
years; President and
CEO of ISL Marketing
AG in Lucerne from
1981-91; founded
TEAM with Jürgen
Lenz in 1991.

Jürgen Lenz (57) 
President of TEAM

Worked for McCann-
Eriksson and Adidas
for many years. Execu-
tive Vice President and
COO of ISL Market-
ing AG in Lucerne 
from 1982-91; founded
TEAM with Klaus J.
Hempel in 1991.

TEAM 
provisioning 
foundation

Team Holding AG
Lucerne, Switzerland

Team Football Marketing AG
Lucerne, Switzerland

Highlight Communications AG
Pfäffikon, Switzerland

KJP Holding AG
Lucerne, Switzerland

T.E.A.M. Television 
And Media Marketing AG

Lucerne, Switzerland

80%

4.732%

95.268% 100%

20%
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Since 1992, the TEAM Group has acted as

the sole agent world-wide representing all

UEFA contractual rights linked to the com-

mercial utilization of rights to the UEFA

Champions League. These rights refer to

the areas of TV, sponsorship, licensing, and

merchandising. 

For many years now, the TEAM Group has

successfully worked on behalf of UEFA and

maintains first-class links to the associa-

tion, to sponsors, license takers, and all the

world’s major TV stations. As of the

1999/2000 season, the UEFA Champions

League has been made up of 32 rather than

24 teams; 157 games will be held (85

hitherto) in 17 weeks (compared with 11 to

date). For these broader format, UEFA set

itself the goal of generating some SFr. 800

million per season from marketing the TV

and marketing rights. Thanks to successful

negotiations led by the TEAM Group, in 

particular with TV stations and sponsors,

the sum actually raised in the 1999-2000

season was actually higher.

Renowned TV stations such as TM3 in Ger-

many, ITV/OnDigital in England, Mediaset in

Italy, TF1/Canal Plus in France, TVE/Via

Digital in Spain and NOS in the Netherlands,

in Europe have acquired the rights to broad-

cast Champions League games.

Thomas Klooz (45)
Managing Director of
TEAM

Lawyer and Master of
Laws (l.L.M.); from
1985-92 legal advisor to
and Vice President of
ISL Marketing AG; from
1992-4 worked as a
lawyer in Zurich, sub-
sequently as Business

and Legal Affairs Counsel for TEAM; Managing Direc-
tor since 1998.

Tom Liston (39) 
Managing Director of
TEAM

Business school in
England; from 1985-9
worked as a sports
manager in Saudi Ara-
bia, then managed a
football project for ISL
Marketing AG for three
years; with TEAM since

1992; today he is Managing Director responsible for
cup finals and special events projects.

Excerpt of TV market statistics in the season 1998-9

Region Broadcasting hours Viewers

Eastern Europe 911 695,852,495

Western Europe 1,653 1,082,842,717

Rest of the world 2,830 740,104,890

Total 5,394 2,518,800,102
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First-class soccer games – a sporting
event which attracts immense attention
and accounts for high viewing figures.

Craig Thompson (50)
Managing Director of
TEAM

Studied anthropology
at the University of
California Los Angeles;
working for ISL Mar-
keting AG in Lucerne
from 1988-92 as Vice
President responsible
for athletics and horse-

racing projects; with TEAM since 1992, today he is
Managing Director, Corporate Relations.
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Alongside selling the TV broadcasting

rights, the TEAM Group acquired well-

known international companies as spon-

sors for the games events. For the 1999-000

season, a new sponsorship concept was

introduced and implemented on the basis of

four partners (as opposed to the prior

eight). The contracts covering another

three seasons through to 2003 were con-

cluded with the previous partners

Amstel/Heineken, EUROCARD/MasterCard,

Sony Playstation and Ford. Without doubt,

this successful strategy has set a new 

standard in a marketing scenario that is

becoming ever more opaque.

TV broadcasts of Champions League games

are a great attraction in more than 200 dif-

ferent countries. No other event fascinates

as many viewers as does the Champions

League, which recorded a total of some 2.5

billion viewer contacts world-wide in the

1998-9 season. Viewer ratings during the

Champions League games regularly come

top of the rankings.

Richard Worth (43)
Managing Director of
TEAM

Studied economics in
Brighton, England; sub-
sequently worked for
ITV, notably as Execu-
tive Producer in the
Sports Division; with
TEAM since 1995, initi-
ally responsible for the

TV Division, today Managing Director, UEFA Champi-
ons League.

Trends in the UEFA Champions League

Year Clubs participating Number of days’ play Games

1992/93 8 6 24

1993/94 8 7 26

1994/96 16 11 61

1997/99 24 11 85

1999/2000 32 33 157



●
●

32



New Business Division 
@ @ @ @ @ @ @ @ @ @ @ @ @ 

●
●

33New Business Division



●
●

New Business Division34

New Business Division 
@ @ @ @ @ @ @ @ @ @ @ @ @

At the end of business year, we brought

together Highlight Group activities in new

technologies and the Internet, for example,

in our New Business Division. As part 

of forcefully expanding the Division, on 

Dec. 20, 1999 together with specialists from

the areas of communication, storage, and

multimedia technologies we founded High-

light Intertechnology AG, headquartered in

Pratteln, Switzerland. Highlight Communi-

@

Improving performance in the fields of
Internet and Multimedia requires new
solutions – Highlight Intertechnology is
ready to meet the challenge.

@ @ @ @ @ @ @ @ @ @ @ @ @ @ @ @ @ @ @Marco Syfrig (39) 
CEO Sports and New
Business Division

Lawyer, 1993-7 tax con-
sultant and partner of
ATAG Ernst & Young in
Zurich (as of 1993); as
of 1997 partner and
founding member of
Taxpartner AG, Zurich.
From 1991 consultant to

Highlight Communications AG for tax-related and
financial affairs. Member of the company's Board of
Directors since November 1998 and delegate of the
Board of Directors since June 1999.
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cations AG has a 70-percent stake in this

new company; the remaining shares are

owned by the inventors/management. 

With all the breathtaking developments in

global networking technologies, the oppor-

tunities for image and sound processing are

now set to increase enormously. The trans-

mission band widths which have yet to be

made available for information channels

will form the basis of innovative solutions

allowing multimedia products to be com-

pressed for use in Internet applications.

As part of the foundation of Highlight Inter-

technology AG we have also succeeded in

securing revolutionary methods for digital

image processing and technologies for live

digitalization, WEB-TV and additional Inter-

net applications for the Highlight Group.

The ability to transmit
high volumes of opti-
mum quality data
quickly will become a
decisive market crite-
rion.

@ @ @ @ @ @ @ @ @ Peter von Büren (44)
Managing Director,
Business Development

1982-94 worked on a
freelance basis crea-
ting and developing
software and network
applications for busi-
ness solutions. Mem-
ber of Rainbow Video
AG's Management Board

responsible for Finance and Information Technology
Divisions from 1994. As of 1995 in charge of projects
relating to information technology and technical
applications for the Highlight Group; since 1999 on the
Board of Directors of Highlight Intertechnology AG.
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When Highlight went public on May 11,

1999, the IPO rendered the Group’s activi-

ties all the more transparent. We met the

challenge by a pro-active, carefully target-

ed information policy. Here, the Group’s

Web image plays a special role as an infor-

mation medium as it is accessible world-

wide. We are particularly gratified that in

studies our Web site www.highlight-com-

munications.ch is ranked as one of the quite

exemplary sites maintained by companies

listed in the German capital markets.

For all the euphoria currently reflected in

the growth stock listed on Neuer Markt and

which is, in part, certainly justified, we have

deliberately not geared our information dis-

semination to creating press releases for

the capital market designed to buttress the

share price. Needless to say, we take into

consideration the requirements of the Ger-

man Securities Trading Act, in particular

those on ad hoc disclosure duties. Our goal

was and will continue to be to provide infor-

mation on our successful business activi-
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Dr Ingo Mantzke (39)
CEO/Investor Relations

Degree in Commerce,
from 1987-9 with BHF
Bank; from 1989-91
received a grant for a
doctorate; from 1990-6
at KPMG Manage-
ment Consultant GmbH
where he reached the
position of Senior Man-

ager in the Financial Services Division; 1996-9: Direc-
tor of Deutsche Börse AG, responsible for controlling
and IR; from January 1999 Head of Finances at the
Deutsche Börse Group. In February 1999 he was
appointed to the Board of Directors. CFO at Highlight
Communications AG since October 1999.

Luzia Schuler (33)
Investor Relations
Manager

Degree in Commerce;
further training in the
field of marketing; from
1996-9 customer advisor
and later Head of Mar-
keting Services for a
Swiss financial services
provider. Investor Rela-

tions Manager with Highlight Communications AG
since October 1999.
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ties whenever these reflect sound ad-

vances of our business activities.

Thanks to its earnings-oriented growth, in

business 1999, Highlight Communications

AG’s business operations generated earn-

ings per share of EUR 0.72 according to 

the DVFA method, compared with original

estimates of EUR 0.27 per share forecast

when we went public. On the basis of the

ambitious goals the Group had already set

itself for the IPO, this amounts to earnings

growth by a factor of 2.7 within a space of

hardly eight months. This surge in earnings

also exceeds the estimated of the major

analysts. A strong focus on earnings and 

an ongoing conservative valuation is, we

believe, more important than a mushroom-

ing share price.

The Highlight Group’s business perform-

ance in 1999 boosted the interest shown in

the Company by the capital market. Count-

less research studies and analyses thor-

oughly scrutinized our business perform-

ance and potential. We would like to thank

the analysts and business press for the

interest they have shown in our company.

We are honored that renowned institutions

likewise consider us to have favorable

business potential and, on the basis of 

critical analyses, class us as an “outper-

former” or one of the top ten Euro Small-
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Caps for 2000. At the same time, we are 

well aware of the responsibility such a 

ranking entails.

In the context of the afore-mentioned per-

formance by the Highlight Group, the share

price rose more than fourfold between the

Capital Market and Investor Relations40
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IPO and Dec. 31, 1999 (at copy deadline on

February 29 the share’s value had even

increased by 524 percent). 

The Highlight Communications AG equity

has therefore clearly outperformed the

NEMAX 50‚ and NEMAX All Share bench-

marks.

Not only the steady rise in the share price is

noteworthy. So, too, is its low volatility. This

variable, which pinpoints fluctuation for the

share price compared with general chan-

ges in the market, reflects the trust 

our shareholders have in the Highlight 

Group’s strengths and its future develop-

ment. We consider the share price perform-

ance to date to confirm that the principles

of our business and financial communi-

cations policies are right. At the same 

time, we believe the share’s performance is

also a spur to greater things.

We wish you and ourselves much enjoy-

ment in the further expansion of the High-

light Group and the related performance of

the Highlight Communications AG equity.
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Financial 1999 was a successful year for the

Highlight Group. Film, our Core Division,

was carefully expanded by means of key

strategic alliances and output deals. The

business activities of the Highlight Group

were likewise expanded to include busi-

ness fields with a strong future – with the

acquisition of the TEAM Group and the new

foundation of Highlight Intertechnology AG.

This growth is already favourably reflected

in the 1999 Income Statement.

✪ Sales almost tripled

According to the consolidated income

statement for business 1999, the Highlight

Group booked consolidated sales of 

SFr. 98.5 million, compared with a figure of

SFr. 34.1 million the prior year. In other

words, consolidated sales have almost 

tripled.

In line with our new segment structure

(Film, Sports, New Business), of this figure

SFr. 68.9 million was sourced by Film Divi-

sion and SFr. 29.5 million by the Sports Divi-

sion. Founded in December 1999, the Divi-

sion New Business has not yet booked

sales.

License expense (amortization of film

assets) rose from SFr. 5.0 million in 1998 to

SFr. 17.0 million in 1999 owing to stronger

and highly focused purchasing activities in

film business. Amortization for the film

licenses is deliberately charged on a con-

servative basis and the amortization rates

for the individual stages of rights exploita-

tion are clearly above the sector average:

10 percent for cinema utilization; 20 per-

cent/30 percent for DVD/video exploitation;

10 percent pay TV; 45 percent first rights

free TV; 15 percent secondary/third rights

free TV. Only in individual cases was an

exception made.

In financial 1999, the cost of goods sold was

a nominal SFr. 27.9 million, and amounted to

28.3 percent of Group sales; the figure is

thus SFr. 16.6 million higher than in the prior

year. 

Compared with the prior year, personnel

expense for the Highlight Group rose from

SFr. 7.2 million to SFr. 16.6 million. The 

reasons: the increase in employees owing

to the acquisition of the TEAM Group with

its 90-odd employees. 

✪ EBT rockets by a factor of almost 17

In financial 1999, we continued to pursue

our strategy of earnings-oriented growth.

Whereas sales almost tripled compared

with the prior year, earnings from opera-

tions rose from SFr. 3.0 million to SFr. 18.1

million and thus by a factor of six.
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Indeed, EBT improved from SFr. 0.65 million

to SFr. 11.1 million, or by a factor of 17, even

though the costs of the capital increase

(SFr. 5.0 million) are taken into account in

the 1999 figures, compared with a figure of

SFr. 1.7 million for 1998.

✪ Assets: Clear increase in share capital

The consolidated balance sheet total grew

from SFr. 37.4 million in 1998 to SFr. 297.6

million. This is attributable to the IPO and

the successful acquisitions in the year

under review.

Long-term assets in the year under review

rocketed from SFr. 19.2 million in 1998 to 

SFr. 204.1 million. The key factor behind this

growth was the increase in intangible

assets from SFr. 1.4 million in 1998 to SFr.

168.7 million in 1999 owing to the acquisition

of the TEAM Group and outlays for the

purchase of film licenses of SFr. 29.9 million

that were thus almost twice those 

for 1998. 

Short-term assets likewise soared in 1999,

reaching SFr. 93.5 million, when the figure

was SFr. 18.1 million. The main items here

were the higher level of liquid funds and

securities, which rose by SFr. 49.4 million,

as well as the larger volume of receivables,

totaling SFr. 24.5 million.

Highlight Group shareholders’ equity rose

from SFr. 173.2 million in 1998 to SFr. 202.5

million. The equity-to-assets ratio as at

year-end 1999 thus came to 68.1 percent of

the balance sheet total. Long-term Group

debt grew to SFr. 47.7 million, primarily

owing to a bank loan being taken up 

with regard to the acquisition of the 

TEAM Group.

✪ Employees – the heart of Highlight’s 

success

The successes of the Highlight Group

would not have been possible if it were not

for the enthusiasm and dedication of our

employees. In business 1999, the number of

employees rose as at year-end to 272, up

from 159 employees in 1998.

The Board of Directors is very aware that

the Company’s above-average market 

successes are only possible thanks to the

employees achievements and their zest for

Highlight Group products, these being key

motivating factors. As in past years, in 1999, 

Highlight employees again proved this to be

true. We would like to thank them for their

efforts.

20

18

16

14

12

10

8

6

4

2

Earnings from operations
(in SFr. m)

5.3

3.0

18.1

1997 1998 1999

300

250

200

150

100

50

Group employees

130

159

272

● Switzerland ● Germany ● Austria

14
13
10

13
10

116 136 249

1997 1998 1999



✪ Highlight in the new millennium: further

focused and earnings-oriented growth 

Highlight Communications AG was a thor-

oughbred media corporation which went

public in the Neuer Markt segment of the

Frankfurt Stock Exchange on May 11, 1999.

Since that time we have swiftly transformed

Highlight into an entertainment group.

The positioning in the individual markets

with our Film, Sports, and New Business

Divisions, will be further enhanced in finan-

cial 2000. The presentations in the Annual

report on developments to date and the

goals of the individual Highlight Group divi-

sions describe what we have achieved to

date, but also outline the highly promising

potential the Highlight Group has for further

development.

We will swiftly press ahead with realizing

our vision of an integrated entertainment

group whose product range includes top

entertainment areas such as feature films

and sports and makes these available

across the entire entertainments chain –

cinema, TV, DVD/video, and the Internet.

As regards our Film Division, we intend to

continue our tried-and-true method of laun-

ching 8-10 premium films each year in Ger-

man cinemas, thus buttressing our position

in this competitive market. We will be as-

sisted in this endeavor by the alliances 

and output deals concluded in 1999. The co-

operation agreement signed with the Fifty

Cannon production company at the begin-

ning of 2000 will further strengthen High-

light Communications. The focus will also

be on buying in brands, characters, and

special-interest films. The further expan-

sion of our conservatively-valued film 

library is also strategically important. We

intend to further increase the range of our

commercially highly valuable film library to

include some 900 film licenses by 2001. All

film rights which we secure today and in

the future cover their exploitation in the 

framework of new technologies, such as

DVD and the Internet, for example.

As regards DVD and video sales, in 2000 the

new alliance with Paramount subsidiary

Paramount Entertainment GmbH will secure

further growth in the German-language

video and DVD market. In Switzerland and

Austria we also anticipate further growth
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thanks to our high-quality DVD and video

library. Retail business will likewise

increase owing to the nascent boom in

DVD.

In our Sports Division we will press ahead

with expanding sports and events market-

ing for the UEFA. This will also include 

additional license rights. The expansion 

will be able to rely on one of the world’s

most successful marketing companies, the

TEAM Group. The current 1999-2000 soccer

season will continue to fascinate billions of

viewers and thus present a unique medium

for ad measures. In addition to the con-

tinuation of the 1999-2000 season in the

Spring and the operational preparations 

for the UEFA Champions League final on

May 24, 2000 in Paris, sports attention will

also focus on the UEFA Cup final on May 17,

2000 in Copenhagen and on the UEFA Super

Cup match between the winner of the 

UEFA Champions League and the winner of

the UEFA Cup on August 25, 2000 in

Monaco.

Our New Business Division – Highlight

Group multimedia and Internet activities are

now brought together in Highlight Inter-

technology AG – we will advance pioneer-

ing technologies for digital image process-

ing and software compression applications

as well as live digitalization and WEB-

casting, and launch them by means of inno-

vative marketing concepts. At present,

companies in various sectors are showing

a great deal of interest in these processes

and wish to use them for their own applica-

tions.

Internal growth, carefully-targeted acquisi-

tions and alliances will all serve to further

strengthen our divisions.

All these activities will follow one key guid-

ing principle: earnings growth will be priori-

tized over sales growth, and we will adhere

to our conservative approach to valuation.



The course of business in financial 2000 to

date bears us out in believing that in the

current business year we will successfully

implement our plans as regards both inter-

nal Highlight Group growth and new allian-

ces and acquisitions.

Pfäffikon, March 2000

Bernhard Burgener

President of the Board of Directors

Andreas Fallscheer

CEO Film

Marco Syfrig

CEO Sports & New Business

Dr Ingo Mantzke

CFO & Investor Relations
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✪ Report of the Group auditors

to the General Meeting of 

HIGHLIGHT COMMUNICATIONS AG,

PFÄFFIKON

As the Group auditors, we have examined

the consolidated annual financial state-

ments (Income Statement, Balance Sheet,

Changes in Capital Stock, Cash Flow State-

ment, and Explanatory Notes) of Highlight

Communications AG for the business year

closing December 31, 1999.

The Board of Directors is responsible for

the consolidated annual financial state-

ments, while it was our task to examine and

assess the statements. We herewith con-

firm that we comply with the statutory stip-

ulations as regards abilities and independ-

ence.

Our examination was undertaken in line

with due professional principles, whereby

the audit has to be planned and carried out

such that substantial erroneous statements

in the consolidated annual financial state-

ments can be identified with due certainty.

We audited the items and figures in the

consolidated annual financial statements

by means of analyses and surveys based on

random checks. Moreover, we assessed

the application of the main relevant

accounting principles, the key valuation

decisions, and the presentation of the con-

solidated annual financial statements as a

whole. We are of the opinion that our audit

provides a sufficient foundation for our 

opinion.

In line with our assessment, the consoli-

dated annual financial statements conveys

a true and fair view of the factual conditions

as regards the Group’s assets, financial and

earnings position in concurrence with the

International Accounting Standards and

complies with the statutory regulations.

We recommend that the present consoli-

dated annual financial statement be appro-

ved.

Zurich, March 17, 2000

ATAG Ernst & Young AG

Kevin McCabe Markus Burri

Chartered Certifid public auditor

Accountant (Head of the audit)

Report of the Group auditors 
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HIGHLIGHT GROUP, PFÄFFIKON 1999 1998
CONSOLIDATED INCOME STATEMENT FOR BUSINESS 1999 Notes SFr. SFr.

Sales revenue 3
– Sales 42,748,535 24,242,714
– License income 26,168,162 9,812,792
– Income from services rendered 29,545,302 0

98,461,999 34,055,506
Other income 4 4,426,034 787,360 

102,888,033 34,842,866 

License expense 11 16,987,906 5,011,915 
Cost of goods sold 27,901,542 11,337,433 
Personnel expense 5 16,592,031 7,224,810 
Advertising 585,744 967,689 
Depreciation 7,264,501 570,792 
Various operating expenses 15,901,804 7,139,961 
Exchange differences –418,662 –404,137

84,814,866 31,848,463 

Earnings from operating activities 18,073,167 2,994,403 

Financial expense 6 1,979,933 667,325
Costs of capital increase 5,011,165 1,674,896
Earnings before taxes 11,082,069 652,182 

Taxes 7 3,399,286 –159,588 
Net profit 7,682,783 811,770 

Minority interests 2,777,565 0 
Net profit attributable to Group 4,905,218 811,770 

Undiluted earnings per share 8 1.370 1.576

Diluted earnings per share 1.370 1.576

Highlight Group, Pfäffikon, 
Consolidated Income Statement for Business 1999
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Dec. 31, 1999 Dec. 31, 1998
ASSETS Notes SFr. SFr.

Fixed assets
Participations 40,000 0 
Tangible fixed assets 10 5,424,831 2,848,586 
Film license rights 11 29,915,087 14,876,057 
Other intangible assets 12 168,692,458 1,407,855 
Deferred taxes 16 37,225 37,794 
Financial assets 0 43,250 

204,109,601 19,213,542 

Current assets
Inventories 13 6,814,705 5,335,666 
Receivables 14 36,572,742 12,091,510 
Securities 10,150,227 0 
Liquid funds 39,938,649 716,757 

93,476,323 18,143,933 

Total assets 297,585,924 37,357,475

Dec. 31, 1999 Dec. 31, 1998
LIABILITIES Notes SFr. SFr.

Shareholders’ equity
Share capital 15 43,000,000 17,600,000 
Legal reserves 800,000 695,000 
Share Premium 143,583,670 0 
Treasury shares –652,000 0 
Revenue reserves 15,759,162 10,958,944 
Currency translation differences 24,518 20,174 

202,515,350 29,274,118 
Minority interests 12,682,877 0 

Long-term debt
Liabilities subject to interest 18 47,720,000 0 
Deferred taxes 16 0 17,849 

47,720,000 17,849 

Short-term debt
Trade payables and other liabilities 17 21,859,933 6,196,913 
Liabilities subject to interest 18 7,849,296 1,315,115 
Tax accruals 4,651,368 159,480 
Accruals 20 307,100 394,000 

34,667,697 8,065,508 

Total liabilities 297,585,924 37,357,475 

Highlight Group, Pfäffikon, 
Consolidated Balance Sheet as at December 31, 1999
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HIGHLIGHT GROUP, PFÄFFIKON 1999 1998
CONSOLIDATED CASH FLOW STATEMENT FOR FINANCIAL 1999 Notes SFr. SFr.

Inflow of Funds from Operating Activities
Group net profit 4,905,218 811,770 
Minority interest in profit after taxes 2,777,565 0
Depreciation on tangible fixed assets 1,283,451 529,324 
Depreciation on license rights 14,134,343 8,067,763 
Depreciation on intangible assets 5,981,050 41,468 
Change in del credere –293,729 –43,362
Change in ventory reserves 286,840 –74,915
Change in accruals 2,198,931 –1,526,781
Change in deferred taxes 16 –17,280 –21,533
Gain on disposal of fixed assets –10,415 –34,846
Cash flow from operating activities 31,245,974 7,748,888 

Change in current operating assets
Inventories –1,630,194 –312,828

Receivables
– trade receivables –20,409,749 8,460,899 
– from affiliates 0 211,721 
– other 8,866,722 139,270 

Liabilities 
– trade payables 6,011,969 –3,701,209
– to affiliates 0 –15,908
– other –7,670,084 525,206 
Cash flow from operating activities 16,414,638 13,056,039 

Investment and Disinvestment Activities
Acquisition of tangible fixed assets –1,850,713 –1,994,684
Acquisition of financial assets –1,820,481 0 
Acquisition of participations 21 –111,182,645 –1,704,461
Acquisition of intangible assets
– License rights –29,063,373 –14,846,144
– other –5,084,605 –3,968
Sales of tangible fixed assets 90,061 85,676 
Cash flow from investment activities –148,911,756 –18,463,581

Financing Activities
Increase in share capital 24,950,000 16,100,000 
Increase in share premium 95,383,670 0 
Purchase of own shares –652,000 0 
Repayment of loans from shareholders 0 –2,528,865
Change in other loans –385,953 290,828 
Change in bank debts 52,418,949 –9,187,041
Cash flow from financing activities 171,714,666 4,674,922 
Differences from currency translation 4,344 21,583 
Net inflow of funds 39,221,892 –711,037
Liquid funds, beginning of year 716,757 1,427,794 
Level of liquid funds, end of year 39,938,649 716,757 

Additional information on flow of funds
– Interest paid 438,311 667,325
– Taxes paid 1,023,073 495,993
– Interest received 519,720 287,339

Highlight Group, Pfäffikon, 
Consolidated Cash Flow Statement for Financial 1999
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Highlight Group, Pfäffikon, 
Change in the Consolidated Capital Stock 
for Business 1999

HIGHLIGHT GROUP, PFÄFFIKON Share statutory Share Treasury Revenue translation
CHANGE IN THE CONSOLIDATED Capital Reserve Premium Shares Reserve differences Total
CAPITAL STOCK FOR BUSINESS 1999 SFr. SFr. SFr. SFr. SFr. SFr. SFr.

Balance as at Dec. 31, 1997 1,500,00 689,845 10,152,329 –1,405 12,340,768 
Differences from currency translation 488 488 
Allocations to the reserves 5,155 –5,155 0 
Capital increase 16,100,000 16,100,000
Group retained earnings 811,770 21,092 832,862 

Balance as at Dec. 31, 1998 17,600,000 695,000 0 0 10,958,944 20,174 29,274,118 
Differences from currency translation 2,339 2,339
Allocations to reserves 105,000 –105,000 0 
Capital increases 25,400,000 143,583,670 –652,000 168,331,670 
Group net profit 4,905,218 2,005 4,907,223 

Balance as at Dec. 31, 1999 43,000,000 800,000 143,583,670 –652,000 15,759,162 24,518 202,515,350

The general statutory reserves constitute non-distributable equity.
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✪ HIGHLIGHT COMMUNICATIONS AG,

PFÄFFIKON,

NOTES TO THE CONSOLIDATED

ANNUAL FINANCIAL STATEMENTS 

FOR THE BUSINESS YEAR 1999

1. General

Highlight Communications AG and its Group

member companies (hereinafter: the

"Group") own and exploit film rights in

various European countries, and operate

the largest video rental store in German-

speaking Switzerland. Moreover, the Group

is active in sports marketing, a field in

which it primarily markets the UEFA Cham-

pions League. The group is active in Aus-

tria, Germany, and Switzerland and as at

December 31, 1999 had 272 employees, as

against 159 in the prior year.

The Group parent company is Highlight

Communications AG, a joint stock corpora-

tion based in Pfäffikon, Switzerland. The

Company’s registered address is:

Schindellegistrasse 3

8808 Pfäffikon

Switzerland

2. Accounting principles

Basis for the preparation of the financial

statements

The financial statements have been prepar-

ed in keeping with IAS as promulgated by

the International Accounting Standards

Committee (IASC). The financial statements

are based on historical costs, with the

exception of listed securities, which are

carried at market value.

The following IAS principles are applicable

as of January 1, 1999:

• IAS 19 Employee benefits (revised 1998)

• IAS 35 Discontinuing operations

No substantial changes result from the

application of these new accounting princi-

ples.

In the financial year 1998 early application-

ed, the following IAS accounting principles

was made:

• IAS 1 Presentation of the financial state-

ments (revised, 1997)

• IAS 14 Segment reporting (revised, 1997)

• IAS 17 Leases contracts (revised, 1997)
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Wherever necessary, the prior year’s figu-

res have been adjusted to match the pre-

sentation in the current year.

Consolidation

The Group financial statements include the

annual financial statements of Highlight

Communications AG  as well as those of all

Group companies in which Highlight Com-

munications AG directly or indirectly holds

more than 50 percent of the voting rights.

Companies acquired or newly founded in

the course of the year under review are

included in the consolidation as of the date

of acquisition or foundation; and companies

that have been sold are excluded from the

consolidation as of the date of sale. Intra-

Group transactions, balances and non-real-

ized earnings and losses are eliminated.

The individual annual financial statements

have been adjusted where they deviated

from Group accounting principles.

A list of the companies included in the con-

solidation is presented in Item 21 below.

The financial impact of the acquisition of

Group member companies is outlined in

Item 20.

Film rights

Film rights are carried at purchase cost and

amortization charged in line with the res-

pective exploitation stage. The amortization

rates applied correspond to the values

based on experience for the individual

exploitation stages in relation to the total

license income generated by a film. Amor-

tization is charged for the various exploita-

tion stages as follows:

Exploitation stage:

Cinema utilization 10 %

Video/DVD 20/30* %

Pay TV 10 %

Free TV 45 %

Secondary rights 15 %

* if a film is not utilized for cinema exploitation of the
rights, then the rate rises to 30 percent. To the extent
that disproportionately high earnings are to be ex-
pected from secondary utilization owing to the specific
film genre involved, in individual cases secondary
rights are valued at a scale higher than that given
above.

Goodwill

Assets and liabilities of newly-acquired

Group member companies are valued at the

estimated market value on the date of

acquisition. The difference arising between

the purchase price and the newly-valued

net assets of a newly-acquired company

(all sums in foreign currencies are transla-

ted into Swiss francs at the rate applicable



on the date of acquisition) comprises the

goodwill. Amortization is charged on a

straight-line basis for goodwill and over a

maximum of 15 years.

Currency translation

The consolidated annual financial state-

ments show the balance-sheet figures for

the Group member companies located out-

side Switzerland translated into Swiss 

francs at the end-of-year exchange rate,

figures for the income statements are con-

verted into Swiss francs at the average rate

for the year. The translation differences

which thereby arise are included under the

balance sheet item currency translation 

differences under shareholders’ equity and

do not impact on earnings.

Transactions denominated in foreign cur-

rencies are translated at the exchange rate

pertaining on the day. Exchange differen-

ces arising from the settlement of such

business transactions are taken to the in-

come statement.

Financial instruments

The financial instruments in the balance

sheet include cash and bank balances,

short-term securities, trade receivables

and trade payables, as well as third-party

debt.

Liquid funds

The flow-of-funds statement presents the

liquid funds for cash balances, post office

and bank balances, as well as time deposits

with a remaining term of up to three

months.

Securities

Short-term securities are shown at market

value. Adjustments for changes in market

value have been taken to the income state-

ment.

Trade receivables

These are shown at nominal value. The

necessary value adjustments have been

made for doubtful receivables. 

Inventories of goods

Inventories are shown at the lower of

purchase or production cost and net sales

value. Cost is determined by the first-in-

first-out method (FIFO). The net sales value

is the estimated revenue to be achieved

from a sale minus the estimated necessary

selling costs.
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Tangible fixed assets

Tangible fixed assets are valued at the 

highest at most at purchase cost minus

operationally necessary depreciation.

For Group companies in Switzerland, depre-

ciation is charged in part on the straight-

line basis and in part on the reducing balan-

ce basis; for other Group companies, de-

preciation is booked on a straight-line

basis. The following rates apply:

reducing balance straight-line

Operating
equipment 12.5 – 40 % 20 – 33 %

Computer 
equipment 40 % 20 – 33 %

Vehicles 40 % na

If the book value of a tangible asset is 

higher than its estimated remaining useful

value, then the book value is adjusted by

extraordinary depreciation to the estimated

realizable value.

Accruals

Accruals are set up if, the Group has an

existing legal or factual obligation, an out-

flow of resources is probable to meet the

obligation, and it is possible to reliably esti-

mate the amount of the obligation.

Tax accruals

The income and corporation taxes to be

paid on the taxable earnings of the individu-

al Group member companies are provided

for in full.

The deferred taxes on the differences in

valuation between the taxable value of an

asset or a debt and its book value are taken

into account in the balance sheet. Deferred

tax claims from tax losses brought forward

are carried in the balance sheet if it is prob-

able that taxable income will be available 

to be set off against the tax losses brought

forward. Tax liabilities, mainly in relation to

non-recoverable withholding taxes on fu-

ture dividend distributions by subsidiaries,

are only booked if the intention is indeed to

make a distribution.

Provisions for employee benefits

Some of the Group companies not only con-

tribute to state social insurance plans but

have established supplementary plans.

These are based exclusively undefined

contributions and are managed by inde-

pendent insurance companies which bear

the full risk.

Financing for the plans is provided by 

contributions from both employees and

employers.



The TEAM Group also has a support foun-

dation for members of management. The

foundation is a so-called savings facility.

The foundation participates in the capital of

Team Football Marketing AG. The dividend

income earned is credited to savings capi-

tal of each member; no contributions affect-

ing the income statement are made.

Recognized earnings

Group sales correspond to services render-

ed and sales invoiced to third parties excl.

VAT and minus sales returns.

3. Segment information

Primary segment reporting – business

fields

The new majority shareholding in Team

Holding AG acquired during the business

year led to an expansion of the business

and thus to a new strategic weighting of

operations. In this connection, the opera-

tions in the Film division have been pooled

and two new segments formed, namely

“Sports” and “New Business”.

The “Film” division handles the exploitation

of film rights and marketing of related 

products.

Operations in the “Sport” segment consist

of the activities of Team Holding AG, in

which Highlight Communications AG holds

an 80-percent stake since July 1, 1999. The

TEAM GROUP is exclusively responsible

world-wide for marketing the UEFA Champi-

ons League.

Operations in the “New Business” segment

primarily comprise the activities of Highlight

Intertechnology AG, founded in December

1999; in which Highlight holds 70.02 percent

of the share capital.

Controlling for these segments is underta-

ken centrally.

Primary segment information is provided on

the following page.

Segment assets cover all operational

assets used by the segment and essentially

cover liquid operating funds, receivables,

inventories of goods and tangible fixed

assets, minus discounts and value adjust-

ments. Segment liabilities comprise all lia-

bilities from operations and mainly cover

short-term trade payables, personnel-re-

lated liabilities, and taxes.
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Primary segment reporting – business fields

Film Sports New Business Consolidated
in SFr. 1999 1998 1999 1998 1999 1998 1999 1998

Income
Income with third parties 68,916,697 34,055,506 29,545,302 0 0 0

68,916,697 34,055,506 29,545,302 0 0 0 98,461,999 34,055,506

Profit/loss
Segment profit/loss 4,885,245 2,707,064 10,157,809 0 –903,323 0 14,139,731 2,707,064
Interest expense –1,979,933 –667,325
Interest income 3,933,436 287,339
Costs of the capital increase –5,011,165 –1,674,896
Group EBT 11,082,069 652,182
Taxes on earnings –3,399,286 159,588
Minority interests –2,777,565 0
Net profit attributable to group 4,905,218 811,770

Segment assets 93,684,370 37,357,475 203,185,518 0 716,036 0 297,585,924 37,357,475

Segment liabilities 69,036,570 8,083,357 13,273,643 0 77,484 0 82,387,697 8,083,357

Investments
– Tangible fixed assets 1,385,013 3,241,498 399,970 0 65,730 0 1,850,713 3,241,498
– Film license rights 29,063,373 14,846,144 0 0 0 29,063,373 14,846,144
– Other intangible assets 3,689,863 1,149,331 101,392,354 545,000 105,627,217 1,140,331

Depreciation
– Tangible fixed assets 962,183 529,324 321,268 0 0 1,283,451 529,324
– Film license rights 14,134,343 8,067,763 0 0 0 14,134,343 8,067,763
– Participations/Goodwill 292,294 41,468 5,688,756 0 0 5,981,050 41,468

Non-monetary expense 4,521,829 201,087 0 0 0 4,521,829 201,087
(excl. depreciation)



Secondary segment reporting format –

geographic segments

The following table shows the breakdown

of consolidated sales across geographical

markets irrespective of the country of

manufacture:

in SFr. 1999 1998

Switzerland 85,701,733 30,121,068 

Germany 3,005,545 3,934,438 

Austria 9,754,721 0 

Total 98,461,999 34,055,506 

The following table gives the book value of

segment assets and investments in tangible

and intangible fixed assets by geographical

location of the tangible assets:

The Company is active in Austria, Germany,

and Switzerland. The operations of the indi-

vidual companies are outlined above.

4. Other income

in SFr. 1999 1998

Interest income 
from bank current
accounts and 
time-deposits 519,720 10,781

Interest income 
on current accounts
with affiliates 0 276,558

Income from options 1,581,904 0

Income from securities 1,831,812 0

3,933,436 287,339

Other 492,598 500,021

Total 4,426,034 787,360

5. Personnel expense

in SFr. 1999 1998

Wages and salaries 13,229,000 5,964,523 

Social contributions 2,009,200 630,172 

Outlays for
contribution-based
pension plans 428,877 152,725 

Miscellaneous 
personnel expenses 924,954 477,390 

Total 16,592,031 7,224,810 
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Book Value Segment Assets Investment in tangible
and intangible Assets

in SFr. Dec. 31, 1999 Dec. 31, 1998 1999 1998

Switzerland 292,961,688 33,830,076 136,415,097 17,927,290

Germany 2,737,651 1,964,034 21,532 57,837

Austria 1,886,585 1,563,365 104,674 102,515

Total 297,585,924 37,357,475 136,541,303 18,087,642



in SFr. 1999 1998

Earnings before 
income taxes 11,082,069 652,182

Tax at the applicable tax rate
of 21.91 % (6.09 %) 2,427,964 39,691

Tax losses not included
in the balance sheet 116,000 80,057

Impact of lowering the tax rate 
on the opening balance 
of deferred taxes –416 –21,749

Add-back of contributions
for reorganization 156,770 –166,704

Add-back of expense and
allowed to tax purposes 649,124 0

Tax refunds and release 
of tax accruals for
earlier business years –215,918 –154,424

Other 265,762 63,541

Tax expense 3,399,286 –159,588
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Number of employees at end-of-year:

1999 1998

Switzerland 249 136

Germany 13 13

Austria 10 10

Total 272 159

6. Financial expense

7. Taxes

in SFr. 1999 1998

Income tax 3,416,566 –138,585

Deferred tax income 
owing to the creation 
and reversal of
temporary differences –17,280 –21,003

Tax expense/
-income 3,399,286 –159,588

The effective tax expense differs from the

tax expense expected, which is calculated

by multiplying the respective local tax rate

by earnings before taxes per Group com-

pany, as follows:

in SFr. 1999 1998

Interest expense
– on short-term bank liabilities 478,099 544,508 
– on long-term bank liabilities 921,811 0 
– on interest-bearing loans from affiliates 88,932 0 

Various forms of interest and expenses 491,091 122,817 

Total 1,979,933 667,325



The effective tax rate of 21.91 percent

results from summarizing the figures of the

individual Group companies included in the

consolidation. 

When calculating the tax burden, the amor-

tization of goodwill has to be added back

the Group EBT, as it cannot be set off

against the taxable income.

8. Earnings per share

The undiluted earnings per share has been

calculated by dividing the Group net profit

for the year attributable to the shareholders

by the weighted number of bearer shares

outstanding during the period.

1999 1998

Group earnings attribut-
able to shareholders 4,905,218 811,770 

Weighted average 
no. of shares 3,579,167 515,000 

Undiluted EPS 1.370 1.576 

Diluted EPS 1.370 1.576

9. Dividend per share

Proposed dividends are first included in the

balance sheet after the approval of the

annual financial statements by the Annual

General Meeting. For the business year

1998 no dividend was paid. Highlight Com-

munications AG does not plan to distribute

a dividend in business year 1999.
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10. Tangible assets

Operating Computer
in SFr. equipment equipment Vehicles Total

Reducing balance depreciation method
Book values as at January 1, 1999 2,418,742 193,700 85,600 2,698,042 
Change in consolidation scope 64,780 49,429 255,000 369,209 
Additions 15,630 629,315 296,313 941,258 
Disposals –23,299 0 –3,725 –27,024
Depreciation for the year –35,040 –338,464 –178,182 –551,686
Net book values as at December 31, 1999 2,440,813 533,980 455,006 3,429,799 

Straight-line depreciation method
Purchase cost:
January 1, 1999 825,452 203,819 0 1,029,271 
Differences arising from currency translation 7,263 11,016 0 18,279 
Change in consolidation scope 3,270,692 1,300,668 39,343 4,610,703 
Additions 683,253 185,269 40,933 909,455 
Disposals –57,536 –1 0 –57,537
December 31, 1999 4,729,124 1,700,771 80,276 6,510,171 

Depreciation:
January 1, 1999 –730,261 –148,466 0 –878,727
Differences arising from currency translation –2,015 –5,849 0 –7,864
Change in consolidation scope –2,067,138 –809,911 –19,734 –2,896,783
Depreciation for the year –598,563 –129,268 –3,934 –731,765
Disposals 0 0 0 0 
December 31, 1999 –3,397,977 –1,093,494 –23,668 –4,515,139

Net book values January 1, 1999 95,191 55,353 0 150,544 
Net book values December 31, 1999 1,331,147 607,277 56,608 1,995,032 

Total net book values January 1, 1999 2,513,933 249,053 85,600 2,848,586 
Total net book values December 31, 1999 3,771,960 1,141,257 511,614 5,424,831 



11. Film rights

in SFr. 1999 1998

Purchase costs:

January 1 134,109,784 119,383,041 

Additions 29,063,373 14,846,144 

Change in 
consolidation scope 115,500 0 

Disposals –5,500 –119,401

December 31 163,283,157 134,109,784 

Depreciation:

January 1 –119,233,727 –111,285,365

Additions –14,134,343 –8,067,763

Disposals 0 119,401 

December 31 –133,368,070 –119,233,727

Net book values
January 1 14,876,057 8,097,676 

Net book values
December 31 29,915,087 14,876,057 

The license expense shown in the Income

Statement also reflects the changes in the

accrued license expense. These accruals

take into account the expense components

for TV license rights that have not yet been

paid but already exploited. The license

expense in the Income Statement is com-

posed as follows:

in SFr. 1999 1998

Amortization 
on licenses 14,134,343 8,067,763 

Change in accruals
license expense 2,853,563 –3,055,848

License expense 
pursuant to the 
Income Statement 16,987,906 5,011,915 

12. Other intangible assets

in SFr. 1999 1998

Purchase costs:

January 1 1,605,316 461,120 

Changes arising from
currency translation –1,043 4,877 

Change in
consolidation scope 67,638,428 1,140,331 

Additions 105,627,217 0 

Disposals 0 –1,012

December 31 174,869,918 1,605,316 

Depreciation:

January 1 –197,461 –156,096

Changes arising from
currency translation 1,051 –909

Depreciation
for the year –5,981,050 –41,468

Disposals 0 1,012

December 31 –6,177,460 –197,461

Net book values
January 1 1,407,855 305,024

Net book values
December 31 168,692,458 1,407,855

13. Inventories

in SFr. Dec. 31, 1999 Dec. 31, 1998

Video cassettes/DVD’s
– Retail 3,294,259 2,863,434 
– Wholesale 2,699,693 1,442,809 

CD’s 565,489 553,306 

Games/CD-ROM’s 294,675 372,110 

Other 403,204 259,782 

7,257,320 5,491,441 

Value adjustments –442,615 –155,775

Total 6,814,705 5,335,666 
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14. Receivables

in SFr. Dec. 31, 1999 Dec. 31, 1998

Trade receivables 34,244,197 11,398,430

Loans to 
third parties 612,953 107,000

Prepaid expenses 572,952 302,017

Other receivables 1,142,640 284,063

Total 36,572,742 12,091,510

15. Share capital

On September 29, 1998, the Extraordinary

General Meeting resolved to transform the

previous 1,500 registered shares of a nomi-

nal value of SFr. 1,000 into 1,500 bearer sha-

res and to sub-divide these into 150,000

bearer shares of a nominal value of SFr. 10.

Thereupon, the share capital was raised by

SFr. 16,100,000 by issuing a further 1,610,000

bearer shares of SFr. 10 each.

On March 15, 1999, the Extraordinary Gene-

ral Meeting resolved to raise the share

capital to SFr. 15,400,000 by issuing

1,540,000 bearer shares of SFr. 10 each.

On April 26, 1999, the Extraordinary General

Meeting resolved to raise the share capital

by SFr. 5,000,000 by issuing a further 500,000

bearer shares of SFr. 10 each.
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Bearer shares Registered shares
Number of Share Number of Share

shares capital shares capital

Dec. 31, 1997 1,500 1,500,000

Capital transformation and sub-division 150,000 1,500,000 –1,500 –1,500,000

Capital increase 1,610,000 16,100,000

Dec. 31, 1998 1,760,000 17,600,000

Capital increases 2,540,000 25,400,000

Dec. 31, 1999 4,300,000 43,000,000 



On April 28, 1999, the Extraordinary General

Meeting resolved to establish authorized

share capital of SFr. 5,000,000 and to em-

power the Board of Directors to undertake

a further capital increase by issuing 500,000

bearer shares at SFr. 10 each. On June 22,

1999, the Board of Directors effected the

corresponding capital increase of SFr.

5,000,000.

In total, 867,000 own shares of a nominal

value of SFr. 10 each were bought back. The

shares were in part used as payment for the

purchase price connected with an acquisi-

tion and in part used for a staff participation

plan. At the balance sheet date, the Com-

pany still held 65,200 shares.

As at December 31, 1999, the authorized

share capital totals 4,300,000 bearer shares

of a nominal value of SFr. 10, as against

1,760,000 bearer shares with a nominal

value of SFr. 10 in 1998. All shares issued

are fully paid.

16. Deferred taxes

Temporary differences:

in SFr. Dec. 31, 1999 Dec. 31, 1998

Lower depreciation
for tax purposes
on tangible assets 37,225 37,794 

Deferred tax assets 37,225 37,794 

Valuation differences
owing to change 
to IAS 0 17,849 

Deferred
tax liabilities 0 17,849 

Deferred tax claims from tax losses brought

forward and not yet used are entered in the

balance sheet to the extent that it is prob-

able that future taxable income liable to tax

will be available. The Group has tax losses

brought forward totalling SFr. 17,430,000,

compared with SFr. 15,450,000 in the prior

year. The deferred tax assets are not re-

cognized owing to the uncertainty whether

sufficient taxable income will be generated.

Tax losses brought forward as at Decem-

ber 31, 1999 expire in the years 2001 to 2006.

The tax losses brought forward as at

December 31, 1999 contain tax losses of

some SFr. 1,450,000 in Germany, which can

be carried forward, without limit.
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17. Trade payables and other liabilities

in SFr. Dec. 31, 1999 Dec. 31, 1998

Trade payables 15,229,827 3,970,154 

Film fees 254,500 526,045 

Other liabilities 1,698,470 992,242 

Deferred license 
income 3,359,367 505,831 

Prepaid income 1,317,769 202,641 

Total 21,859,933 6,196,913 

18. Liabilities subject to interest

Short- and long-term liabilities as at 

Dec. 31 were composed as follows:

Short-term bank current account liabilities

are subject to various interest rates of bet-

ween 4.75 percent and five percent.

The bank loan is secured by means of lien

granted on shares of some Group companies

and interest is charged on it on the basis 

of LIBOR plus an interest premium (as at

December 31, 1999: 2.15 percent). The fixed
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in SFr. Maturity Dec. 31, 1999 Dec. 31, 1998

Short-term

Bank liabilities 2000 2,349,296 1,315,115

Bank loans (short-term portion) 2001 5,500,000 0

7,849,296 1,315,115

Long-term

Bank loans 2001–2004 47,600,000 0

Loans to affiliates – 120,000 0

47,720,000 0



interest-rate component decreases with

each repayment of the agreed repayment

installments. The loan from affiliates does

not bear interest and no collateral is furnis-

hed, nor are repayment dates set.

19. Financial instruments

The balance sheet value of liquid funds,

trade receivables, short-term bank liabili-

ties and trade payables corresponds ap-

proximately to the market value owing to

the short maturities involved. The balance

sheet value of the long-term loan was 

calculated on the basis of the discounted

future payment flows, which are based on

the changed interest rates for Group loan

agreements.

Risk of change in interest rates

The risk of change in interest rates relates

primarily to the long-term interest-bearing

liabilities. The Group currently does not

employ financial instruments to hedge

against the risk of change in interest rates.

Annual Financial Statements 199970

Book values Market value
in SFr. Dec. 31, 1999 Dec. 31, 1998 Dec. 31, 1999 Dec. 31, 1998

Financial liabilities

Bank loans (long-term) 47,600,000 0 44,500,000 0



Foreign-exchange risk

The Group buys and sells products in 

foreign currencies and is thus exposed to

fluctuations in exchange rates. The Group

does not at present employ financial in-

struments to hedge against the risk of ex-

change-rate fluctuations.

Risk of default

Financial instruments which could possibly

expose the Group to concentrated default

risk primarily involve liquid funds as well as

trade receivables. The Group only main-

tains banking relations with top-rated banks

and constantly monitors the creditworth-

iness of its customers. The Group faces no

considerable concentrated default risk.

20. Accruals

in SFr. Dec. 31, 1999 Dec. 31, 1998

Supraordinated 
guarantees 56,000 294,000 

Return guarantees 251,100 100,000 

Total 307,100 394,000 

21. Acquisition of participations

In the year under review, the Group made

two acquisitions:

– As at July, 1 1999, 80 percent of the share

capital of Team Holding AG, Lucerne was

acquired and included in the consolida-

tion using purchase accounting. The

income of the acquired company was

included in the consolidated income

statement as from July 1, 1999. According

to said company’s annual financial state-

ments, the profit after taxes amounted to

SFr. 10.267 million for this period.

– As at October 1, 1999, 100 percent of 

the share capital of Rainbow Video AG,

Pratteln, was acquired and consolidated

using purchase accounting. The income

of the company thus acquired was includ-

ed in the consolidated income statement

as from October 1, 1999. According to said

company’s annual financial statements,

the profit after taxes for this period

amounted to SFr. 1.168 million.

The assets and liabilities taken over at the

date of the respective acquisitions, as well 

as the goodwill paid, are presented in the

following tables. There was no need to

revalue the assets and liabilities acquired.
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Team Holding AG, Lucerne:

in SFr. 1999

Liquid funds 16,673,625 

Trade receivables 922,140 

Receivables from shareholders 40,185,733

Other receivables 1,315,362

Tangible assets 1,713,920 

Securities 6,834,910

Goodwill 67,638,428

Deferred taxes 257,000

Trade payables –5,794,124

Other liabilities –80,598,443

Accruals –1,564,460

Minority interests –537,946

Net assets 47,046,145 

of which 80 % 37,636,916

purchase price 134,489,665 

Goodwill paid 96,852,749 

Purchase price 134,489,665

Less
liquid funds taken over –16,673,625

Netted against shares 
at market value –17,055,580 –33,729,205

Outflow of funds 
from acquisition 100,760,460

Rainbow Video AG, Pratteln:

in SFr. 1999

Liquid funds 117,815

Trade receivables 1,445,177

Minus del credere –255,000

Other receivables 8,680,872

Inventories 135,685

Tangible assets 369,209

Loans and participations 585,226

Securities 866,360

Licenses 115,500

Trade payables –1,646,403

Bank debts –1,715,231

Other liabilities –1,062,317

Accruals –898,600

Minority interests/
cons.reserve 71,844

Net assets 6,810,137

Purchase price 10,500,000

Goodwill paid 3,689,863

Purchase price 10,500,000

Less 
liquid funds taken over –117,815

Outflow of funds 
from acquisition 10,382,185
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22. List of consolidated companies

Team Holding AG was acquired as at July 1,

1999.

Rainbow Video AG was acquired as at

October 1, 1999.

Highlight Intertechnology AG was founded

on December 20, 1999.
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Business activity Country Stake

Joe’s Multimedia AG Video rental Switzerland 100 %

Highlight Operations AG Services Switzerland 100 %

Team Holding AG Sports marketing Switzerland 80 %

– Team Football Marketing AG Exploitation of rights in sports,
especially in soccer Switzerland 95.268%

– T.E.A.M. Television Marketing for sports and 
Event And Marketing AG cultural events Switzerland 100 %

Rainbow Video AG Sales Switzerland 100 %

– Rewag Radio Edelweiss Werbe AG Sales of radio commercials
and other ad media Switzerland 60 %

Highlight Intertechnology AG Developing technology Switzerland 70.02%

Highlight Film und Home Entertainment GmbH Sales Germany 100 %
(previously: Highlight Film und Arcade Video Vertriebs GmbH)

Highlight Filmproduktion und Werbeagentur GmbH Film production Germany 100 %
(previously: Highlight Filmproduktion GmbH)

Rainbow Home Entertainment GmbH Sales Austria 100 %
(previously: Rainbow-Video Kassetten Vertriebsgesellschaft mbH)
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23. Transactions with related parties

The following transactions were conducted

with related parties:

in SFr. Dec. 31, 1999 Dec. 31, 1998

Long-term loans

Radio Edelweiss
Nostalgie Betriebs AG 70,000 0
A. Ehrat 50,000 0

120,000 0

Expense

Procurement through
Rainbow AG 1,933,718 2,698,954

Management Fee
KJP Holding AG 1,200,000 0

3,133,718 2,698,954

Income

License income with
Rainbow AG 260,024 132,818

Other income with
Rainbow AG 10,302 37,806

License income with
Klaus Helbert 4,500,000 6,825,000

4,770,326 6,995,624

Radio Edelweiss Nostalgie Betriebs AG is a

non-consolidated minority participation in

Rainbow Video AG and A. Ehrat is a third-

party shareholder in this company.

Up until September 30, 1999, the share capi-

tal of Rainbow AG, Pratteln, Switzerland

(“Rainbow CH”) was owned half by Bern-

hard Burgener and half by Reinhold Camen-

zind, shareholders and members of the

Board of Directors of Highlight Communica-

tions AG. Rainbow CH operates in Switzer-

land as a wholesaler of video cassettes.

The labels sold include, among others,

Highlight products, produced for the Swiss

market by Rainbow CH under license, and

then sold to Joe’s Multimedia AG and to

third-party video rental stores. The corres-

ponding purchases prior to the takeover of

Rainbow Video AG as at September 30, 1999

are included above and cover all labels

involved.

Rainbow CH remunerates Highlight Com-

munications AG for sales booked by Rain-

bow CH with Highlight products in the form

of a license fee of 70 percent for cassettes

sold and 75 percent for rental cassettes

minus copying costs for manufacturing the

video cassettes. The corresponding net

license income prior to the takeover of

Rainbow Video AG is included above.

Other income relates to settlement of ad

placement revenue by Rainbow CH for the

ads published in the customer magazine of

Joe’s Multimedia AG.

On June 25, 1999, a management agree-

ment was concluded between, on the one

hand, Team Football Marketing AG and

T.E.A.M. Television Event And Media Mar-

keting AG, and, on the other, KJP Holding

AG upon Klaus J. Hempel and Jürgen Lenz

joining the latter; the contract is firm

through June 30, 2004. Mr. Hempel and 

Mr. Lenz will make available their special



knowledge and experience in marketing, in

particular in co-operation with UEFA.

Remuneration will take the form of an

annual lump-sum fee. The corresponding

outlays are disclosed above. 

As regards the contract of December 21,

1998, Klaus Helbert, transferred as agreed,

the second part-payment of SFr. 950,625 on

December 30, 1999 and/or February 7, 2000.

MetallBank Frankfurt has issued a guaran-

tee declaration limited in time until Decem-

ber 31, 2000 for the remaining amount; the

payment installments per film have been set

at SFr. 63,375 each. These shall be due at

the beginning of the respective broadcast-

ing authorization. Based on the dates for

the broadcasting authorization, the follow-

ing payment receipts are to be expected:

in SFr.

2000 1,711,125

2001 190,125

2002 570,375

2003 697,125

2004 253,500

2005 63,375

On June 15, 1999 a further contract was

concluded with Klaus Helbert covering

secondary broadcasting (free TV) rights for

45 films. As remuneration, a licensing fee of

SFr. 4,500,000 was agreed. In line with the

agreement, the payment of the entire con-

tractual sum of SFr. 4,500,000 was made 

on February 3, 2000.

in SFr. Dec. 31, 1999 Dec. 31, 1998

Liabilities to affiliates

Rainbow AG 
(for services rendered) 0 358,830 

24. Operating leasing contracts 

As at December 31, the following minimum

leasing obligations existed:

in SFr. Dec. 31, 1999 Dec. 31, 1998

Up to one year 2,893,852 2,013,645 

Two to five years 5,774,472 4,641,302 

Over five years 1,549,450 1,132,856 

Total 10,217,774 7,787,803

The leasing obligations substantially relate

to long-term rental obligations in respect of

operating video rental stores.
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Key Company Dates 2000 

Key Company Dates 2000

Berlin Film Festival February 9 – 20, 2000

Academy Awards March 27, 2000

Press conference presenting the annual financial statements April 2000

Cannes Film Festival May 10 – 21, 2000

UEFA Cup Final in Copenhagen May 17, 2000

Annual General Meeting May 2000

UEFA Champions League Final in Paris May 24, 2000

Quarterly reports May, August, November 2000

UEFA Super Cup in Monaco August 25, 2000

Venice Film Festival August 30 – September 9, 2000

Meetings for analysts Fall 2000
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